82 MignpneMHMUTBO Ta iHHOBaUIl

MIDKHAPOAHI EKOHOMIYHI BIQHOCUHMU

UDC 33
DOI: https://doi.org/10.32782/2415-3583/30.13

Aghayev Aligul

Postgraduate Student

Azerbaijan State Economic University

ORCID: https://orcid.org/0009-0004-5064-9147

WORLD TOURISM INDICES AND TOURISM COMPETITION
BETWEEN COUNTRIES

This article aims to evaluate tourism competition between countries by examining world tourism indices. Tourism
indices are widely used tools to measure and compare the performance of the tourism industry. This study will discuss
the Global Tourism Competitiveness Index, Travel and Tourism Competitiveness Index and other important indices,
explain the calculation methods of the indices and analyze the results. Sustainability, the economic contribution of
tourism and future trends are also among the focuses of this article. This study will help us understand how tourism
indices affect tourism competition between countries and predict future tourism trends. Major tourist destinations such
as Turkey and the USA are making various efforts to promote sustainable tourism practices. This is an important step
aimed at growing tourism sectors sustainably in the future. Countries such as Georgia, Azerbaijan and Iran have the
potential to offer different experiences for tourists with their cultural diversity and unique traditions. These countries
have growth opportunities in the field of cultural tourism. Sustainable tourism practices are important for future
growth and success for major tourist destinations. A major tourist destination like the USA aims to make its tourism
industry more environmentally friendly by increasing its efforts on sustainability. Iran may not have been able to fully
utilize its tourism potential due to regional and international political factors. Security concerns and political instabil-
ity may limit tourist interest in Iran. As a result, these five countries have different tourism potentials and each offers
unique attractions. Turkey, the USA and others aim to grow their tourism sectors in the future by promoting sustainable
tourism practices. The competition between the countries examined reflects the development of tourism indices and the

diversity of tourist destinations.
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Introduction. The tourism sector is an important sec-
tor that contributes significantly to a country's economic
growth, cultural exchange and international relations.
Tourism is increasingly taken into account as an aspect of
competition between countries [7]. Tourists' preferences
can affect the competitiveness of tourist destinations, and
therefore tourism indices are widely used to evaluate the
tourist attractions of countries.

The tourism sector's foreign exchange inflows to econ-
omies, its positive impact on the balance of payments, its
contribution to employment, its linkages with other sec-
tors and its positive contribution to income inequality are
issues for policymakers to consider. However, in terms of
increasing the level of development of developing econo-
mies, every foreign exchange income obtained contrib-
utes to economic development. In addition, fluctuations
in exchange rates directly affect tourism revenues [8].
For these reasons, the dynamic relationship between the
exchange rate and tourism indices is noteworthy. The pres-
ence of companies in the tourism sector in the financial
markets can also be useful for investors in terms of portfo-
lio diversification and risk reduction.

Background. Tourism competitiveness in the literature
is summarized as the ability of a geographic region, which
is integrated into the consumer group called tourists and
provides services, to be competitive in the market through

the creation of value-added products resulting from the
combination of tourism products. According to Hassan,
tourism competitiveness is the ability of a destination
(country) to excel in the market compared to its competi-
tors by creating additional value-added products [1]. Tour-
ism competitiveness means being a place where destina-
tion objects are optimized for residents and non-residents,
offering quality, innovative, and attractive services to tour-
ists, and gaining significant market share in the local and
international tourism market.

The aim of article. This article aims to provide a basic
analysis on "World Tourism Indices: Tourism Competition
Between Countries". The focus of our analysis is on five
important tourist destination countries such as the USA,
Azerbaijan, Turkey, Iran and Georgia. These countries are
considered attractive destinations for tourists due to their
geographical location, cultural heritage and natural beauty.
How do these five countries compete in terms of tourism
indexes? What factors affect tourists' preferences? We will
look for answers to these questions.

Methods. Our article will begin by examining tourism
indices around the world and the calculation methods of
these indices. Next, we will analyze each country's tourism
performance and competition. We will discuss issues such
as the rankings of the USA, Azerbaijan, Turkey, Iran and
Georgia in tourism indices, their strengths and weaknesses,
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environmental sustainability and economic contributions.
This analysis will help us better understand the tourism
competition between countries using tourism indices and
help these five important tourist destination countries. It
will help us shed light on its strengths and weaknesses in
terms of tourism.

Information about Tourism Indices. Tourism indi-
ces are measurements used to evaluate the performance
of the tourism sector and measure tourism competition
between countries. These indices are created to determine
the strengths and weaknesses of tourism, to analyze the
competitiveness of tourist destinations and to shape tour-
ism policies.

Travel and Tourism Competitiveness Index (TTCI) is
another index developed by the World Economic Forum.
This index analyzes the competitiveness of countries in the
tourism sector and promotes sustainable tourism. This index
takes into account various factors when analyzing the com-
petitiveness of tourist destinations and is published with the
aim of promoting the development of the tourism sector.
According to DIF, Tourism Sector Competitiveness Index,
the factors that measure the competitiveness of the tourism
sector are grouped under 4 main groups. These are [2]:

— Environmental opportunities;

— Provision of tourism policies and conditions;

— Infrastructure;

— Culture and natural resources.

TTCI includes multiple components to measure tour-
ism competitiveness. These components include factors
such as tourist appeal, sustainability, cultural resources,
infrastructure, security and price competitiveness. TTCI is
used to compare the tourism competitiveness of different
countries. Elements such as the touristic attractions of the
countries, the services they offer to tourists, their natural
beauties and cultural heritage are evaluated [9].

This index promotes sustainable tourism practices. It
measures environmental and social impacts and evaluates
the sustainability efforts of tourist destinations. The TTCI
is prepared using a wide range of data. It includes data
in many areas such as the tourism sector, infrastructure,
education, security and environmental factors. Every year,
worldwide tourism competitiveness results are published
in a report [9]. These reports analyze the strengths and
weaknesses of the tourism industry and destinations.

Travel and Tourism Competitiveness Index is used as
an important resource in evaluating the competitiveness
of tourist destinations and in developing tourism policies.
This index is published in order to increase the sustainabil-
ity of the tourism sector and contribute to the development
of tourist destinations [10].

Tourism Price Competitiveness Index (TPCI) is a index
prepared by the World Economic Forum to assess the price
competitiveness of tourist destinations. This index ana-
lyzes the cost and price levels of products and services
offered to tourists by tourist destinations.

TPCI measures the price competitiveness of tour-
ist destinations. In other words, it evaluates how costly
a destination is for tourists in terms of expenses such as
travel, accommodation, dining, etc. This index is used to
compare the price competitiveness of different countries.
Tourist preferences can be influenced by a destination's
price competitiveness, and countries that offer affordable
and budget-friendly travel experiences can become more
attractive [11]. TPCI utilizes a wide range of data to deter-
mine the prices and costs of tourist destinations. This data
includes expenses related to travel, accommodation, din-
ing, and other tourist expenditures. The World Economic
Forum regularly publishes TPCI results in the form of
reports. These reports provide analyses of the price com-
petitiveness of tourist destinations and evaluate the impact
of prices on the tourism sector.

The Tourism Price Competitiveness Index is an impor-
tant tool for assessing whether tourist destinations offer
budget-friendly and affordable travel experiences. The
price factor that guides tourists' expenditures can influence
the likelihood of a destination being chosen. Therefore,
destinations can use this index to increase their price com-
petitiveness [12].

The Global Peace Index (GPI) is a comprehensive mea-
sure of peace and stability around the world. It is published
annually by the Institute for Economics and Peace (IEP),
an independent think tank. The GPI assesses the level of
peace in 163 countries and regions based on a wide range
of factors, including political stability, crime rates, military
expenditures, and levels of conflict [13].

The GPI provides a quantitative assessment of peace,
aiming to gauge the peacefulness of nations and regions.
It takes into account both internal and external factors that

Table 1 — Summary of Travel and Tourism Competitiveness Index characteristics

Environmental Opportunities and Terms

Provision of Tourism Policy

Culture and Natural

Infrastructure
Resources

Business environment

Safety and security health and hygiene
Human Resources and workforce

ICT Readiness

International Openness
price competition

Prioritization of travel tourism

environmental sustainability

Natural resources
Cultural Resources and
Business Travel

Air Transport Infrastructure
Land and Port Infrastructure
Tourism services infrastructure

Source: https://www.weforum.org/reports/travel-and-tourism-development-index

Table 2 — Tourism Price Competitiveness Index summary

Purchasing Power
Parity

Fuel Price

Ticket Price

Taxes Collected

Hotel Price

the price ratio of a
standard basket of goods
and services in different

countries

The ratio of the impact
of the fuel price on road
costs and tour prices

The ratio of price
differences in plane
tickets, bus tickets, bus
tickets, ship ticket

The rate of increase in
prices as a result of the
impact of taxes on inputs
into countries, local prices

Rate of hotel price
volatility

Source: https://www.weforum.org/reports/the-travel-tourism-competitiveness-report
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Table 3 — Summary of The Global Peace Index indicators

Low level of corruption — erosion of the rule of law

— Erosion of the rule of law,

— Pressures on civil society and the press,

— Transparency measures on policy financing

— level of inclusion and participation in decision-making
processes

— Pressures on civil society and the press,

Countries that attract the attention of investors

— Transparency measures on policy financing

Supreme, secular, rights-protecting governments

"The Global processes

— level of inclusion and participation in decision-making

Achieving the welfare of the population by the fair
distribution of resources in the country

Peace" index

attention of investors

Healthy business environment Countries that attract the

Availability and accuracy of data

A well-functioning government High, secular,
governments that protect rights

Absence of threats from any country in the country

of resources in the country

Equitable distribution of resources Achieving the well-
being of the population through the equitable distribution

High quality of human capital

Free flow of data Availability and accuracy of data

Protection of the rule of law

Source: https://www.weforum.org/reports

contribute to peace or conflict. The index uses various indi-
cators to evaluate peace, such as the presence of ongoing
conflicts, levels of violent crime, political stability, and the
availability of small arms. These indicators are combined
to create an overall peace score for each country. Countries
are ranked in the GPI from most peaceful to least peaceful.
The index allows for comparisons between countries and
regions, highlighting areas of concern and those that excel
in maintaining peace. The GPI is used by policymakers,
governments, and international organizations to identify
trends in peace and conflict. It can inform decision-making
and policies aimed at promoting peace and stability [14].
The GPI distinguishes between "positive peace" (the
absence of violence or the presence of factors that promote
peace) and "negative peace" (the absence of violence but
without the presence of underlying peace-promoting fac-
tors). The GPI often highlights global trends in peace and
conflict, helping to shed light on the evolving dynamics of
global security. In summary, the Global Peace Index serves
as a valuable tool for assessing and understanding the state
of peace in the world. It contributes to discussions on con-
flict resolution, peacebuilding, and international relations
by providing a data-driven analysis of global peace levels.
Leading Countries in Tourism Indices. Countries
highlighted in tourism indices attract attention with their
tourist attractions, quality services, diverse tourist experi-
ences, and sustainable tourism practices. These countries
draw the interest of tourists and become competitive tourist
destinations by receiving high scores in tourism indices.

Below is a table with information about some of the coun-
tries featured in tourism indices [15].

These countries receive high tourism index scores,
making them attractive destinations for tourists. This is
often due to factors such as rich cultural heritage, natu-
ral beauty, affordable travel options, or luxurious vacation
opportunities.

Methodology. Tourism has developed in the 20th cen-
tury as one of the largest, fastest growing and most com-
petitive sectors in the world. Many small businesses have
fought back by offering low quality services at high prices.
As a result, customers are also dissatisfied. In this part of
the study, the selected countries were analyzed according
to the indices we have disclosed. These countries were
selected from the countries bordering Azerbaijan and the
United States from the developed countries of the world.
The coding in the table is done with numbers 1-3. 1 —weak,
2 — average, 3 — good. The table was prepared using the
indicators located on the official websites of the state sta-
tistical committees and tourism agencies of the countries.

In the United States, core elements of ethics include
anti-discrimination, common professional conduct, fiscal
responsibility, fair labor standards, and honest market-
ing. In addition, the United States business environment
is intolerant of all forms of corruption that require legal
prosecution. In the United States, hygiene is an important
part of everyday life. You may notice a difference between
American hygiene standards and those in other places
you've lived before. Good hygiene practices in the United

Table 4 — Some countries that stand out in tourism indices

Country Tourism Index Notable Features
Score
. . Known for its rich cultural heritage and famous beaches. It's one of Europe's top tourist
Spain High S
destinations.
France High Attracts tourists with world-famous cities like Paris, historic regions, and excellent cuisine.
Thailand Moderate-High | Popular in Asia for its beautiful beaches, exotic culture, and affordable travel options.
New Zealand | Moderate-High | Known for its natural beauty, outdoor activities, and a commitment to sustainable tourism.
Maldives High Renowned as a luxury vacation destination with white sandy beaches and crystal-clear waters.
Japan Moderate-High | Offers a diverse tourist experience with its rich culture, traditions, and modern cities.
Mexico Moderate-High | Stands out in Latin America with its vibrant culture, historical sites, and beautiful beaches.

Source: prepared by the author
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Table S — Analysis of tourism indices by country

TOURISM INDEXES | USA | Azerbaijan | Turkey | Iran | Georgia
TRAVEL AND TOURISM COMPETITIVENESS INDEX (TCTI)
ENVIRONMENTAL OPPORTUNITIES
Work environment 3 3 3 1 2
Security 1 3 1 1 2
Health and Hygiene 3 3 3 2 2
Human resources 3 3 3 2 3
Information Processing Technologies 3 3 3 1 3
PROVISION OF TOURISM POLICIES AND TERMS
Prioritization of travel tourism 3 3 3 2 3
International Openness 2 3 3 1 3
price competition 1 3 3 3 2
environmental sustainability 3 2 2 3 2
Infrastructure
Air transport 3 2 3 3 3
Land and Port 3 2 3 3 3
Tourism services infrastructure 3 2 3 2 3
CULTURE AND NATURAL RESOURCES
Natural resources 3 3 2 3 3
Cultural Resources and Business Travel 3 3 2 3 3
TRAVEL AND TOURISM DEVELOPMENT INDEX (TTDI)
business, safety and health conditions 3 3 3 2 2
infrastructure and natural resources 3 3 2 3 3
environment, socio-economic and demand 3 2 3 3 2
TOURISM PRICE COMPETITIVENESS INDEX (TFRE)
Purchasing Power Parity 3 2 2 3 3
Fuel Price 3 3 1 3 3
Ticket Price 1 2 2 2 2
Taxes Collected 1 3 1 2 3
Hotel Price 2 2 2 3 3
THE GLOBAL PEACE INDEX (GPI)

The erosion of the rule of law, 3 1 2 1 2
Pressures on civil society and the press, 3 1 2 1 2
Policy funding transparency measures 3 1 2 1 2
level of inclusion and participation in decision-making processes 3 2 3 1 2
Healthy business environment 3 3 3 3 2
A government that works well 3 3 3 1 2
Equitable distribution of resources 3 1 2 3 2
Free data stream 3 3 2 1 2
Good relations with neighbors 1 1 1 1 2
High level of human capital 3 2 3 2 3
Accepting the rights of others 1 2 1 1 2

Source: prepared by the author

States include maintaining good personal hygiene and
keeping your home and public areas clean, including the
area around your home and workplace.

It seems logical to move on to the study of the role of human
capital in the United States. Thus, at the beginning of the 21st
century, human capital in the United States accounted for 77%
of the total national wealth, 17% of physical (reproducible)
capital (or $28 trillion), and 6% of natural resources. Thus, high
economic growth will be ensured in the country where human
capital is rapidly accumulating. the experience of the United
States, the country with the world's most developed informa-
tion and telecommunication infrastructure, is very interesting
in terms of the analysis of trends in state, budget, investment,
scientific-technical and personnel policies [3].

Recent legislative innovations in the field of tourism at
the federal level in the United States have not been mainly
about tightening regulations, but about creating additional
opportunities to stimulate tourism activity — and mainly for
inbound and outbound tourism. US federal authorities fol-
low a fairly strict and consistent line regarding the regula-
tion of the aviation industry in order to fully protect the
rights of tourists.

At the same time, the US federal authorities follow a
fairly strict and consistent line regarding the regulation of
the aviation industry in order to fully protect the rights of
tourists. At the federal level, these matters are specifically
under the jurisdiction of the Department of Transportation
(DOT), which is under the Federal Aviation Administration
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(FAA). The Ministry ensures that the airlines follow the
rules of domestic carriage. They are quite strict and supe-
rior to the Montreal Convention. US participation in inter-
national commodity, capital and labor flows is expanding,
the American economy is becoming more involved in the
world economy and regional economic groupings.

Europe has overtaken the United States in terms of
competition in the last 30 years. In recent decades, the
American regulatory system has become more expensive,
complex, less predictable, and its intrusion into business
has grown markedly. Since the early 1990s, 75% of Ameri-
can industries (in terms of revenue and investment) have
increased concentration and profits in American markets,
while Europe has not. Concentration has caused prices
(adjusted for wages and productivity) to rise faster in the
United States than in Europe [4].

Turkey, which did not pay enough attention to the tour-
ism sector until 1960, included the necessary measures
for the development of tourism in the 5-year development
plans that began to be implemented after this date. Tur-
key has been implementing the principles of a planned
mixed economic policy since 1963. This economic policy
is implemented through five-year development plans and
annual programs. During the planned development periods,
many measures related to the tourism sector were imple-
mented and implemented. Initially, measures taken to meet
the needs of accommodation and other establishments to
meet tourism demand have changed over time according
to the different needs of the Turkish tourism sector. These
changes are evident when the content of the development
plans is examined.

If we look at the values of the country in the tourism
sector in Turkey, it seems that there is still not enough
development. Although Turkey has ideal opportunities
for tourism in various aspects, it can use only a part of its
potential because the necessary arrangements are not made
in time. The cause of this situation is related to some prob-
lems in the tourism sector [5].

In order to increase the development potential of the
tourism sector, there is an aim to direct the tourism sector
to the right targets and audiences based on the incentives,
planning and policies implemented by the states. In this
regard, the conversion of unused potential into investment
in the tourism sector or the promotion and protection of
entrepreneurship in the regions that remain in the back-
ground is largely the duty of the state. The state has been
promoting the tourism sector since 1982 within the frame-
work of various opportunities with the concept of protec-
tion system.

Behind the undeniable development in the tourism sector,
the share of tourism incentives is very important. Today, the
incentives and supports associated with the culture and tour-
ism sector, which has become an industry, are very different,
and inclusion and integrity are focused on many points. If
we look at the government's incentives in this area, it seems
that a significant part of it focuses on physical infrastructure
solutions for tourism. However, the supports were not lim-
ited to this, it continued with various supports in many dif-
ferent areas such as publicity, promotion, fair participation,
film production and sponsorship. Public incentives in this
area are not limited to the evaluation of the country's tourism
values. There are important incentives for the diversification
and production of cultural products [6].

With an area of 1007990.08 km?, Iran has a unique diver-
sity in terms of cultural, ethnic, linguistic, climatic, architec-
tural and historical features. In Iran, there are 30 sights and
74 other places and monuments registered in UNESCO in the
pilot list of this international organization. Iran has burning
deserts, humid forests and cold mountainous regions. Also,
the presence of a number of holy Shiite shrines in this country
has given Iran a good position in the field of religious tourism.
Affordable costs as well as advanced medical and healthcare
services in Iran have made this country one of the strongest
countries to become a medical tourism center in the region
and even the world. Iran is compared to countries like Egypt,
Greece, India, Italy and Turkey due to its historical impor-
tance, cultural and natural glory. Iran ranks first in the world
in terms of the price competitiveness of tourism. Despite the
high potential of Iran's tourism industry to generate income
and improve the economic situation, the indicators do not
show a satisfactory situation in this area.

Georgia has great potential for the development of tour-
ism with its natural beauty, diverse topography, pleasant
climate, unique cuisine, rich culture and history. To facili-
tate tourism, the Georgian government has eased the visa
regime, increased construction of highways, privatized
amusement parks and hotels, and established limited tax
incentives for tour operators. New developments across the
country, including the seaside resort of Batumi; in Gudauri,
Goderdzi, Bakuriani and Mestia ski resorts; and Kakheti, a
wine-growing region, strengthens Georgia as an attractive
tourist destination.

Tour operators in Georgia report an increase in tour-
ists in both summer and winter, especially in adventure and
cultural tourism. Despite this interest in travel to Georgia,
suitable accommodation outside the capital and in the main
resort areas is still scarce, as facilities are not maintained or
available. The seaside resorts of Batumi and Kobuleti are
developing rapidly. Foreign investment has supported the
construction of high-end hotels such as Sheraton, Radis-
son, Biltmore, Marriott, Hilton, Best Western, Windham,
Millennium and Rixos all over the country. In order to
develop new tourism destinations, the government is pro-
moting the coastal areas and the mountainous cities of
Svaneti and Racha by building the necessary infrastructure
and offering preferential terms to potential investors. The
World Bank's road rehabilitation and construction projects
aim to promote tourism by reducing travel time, increas-
ing vehicle safety, and facilitating the movement of goods
within the country. The World Bank is implementing a
long-term program aimed at nature conservation, cultural
heritage protection and sustainable tourism development.
The State Partnership Fund and the private Georgian Joint
Investment Fund (GCF) are looking at investment oppor-
tunities in tourism infrastructure and are interested in part-
nering with investors in these projects.

Discussion. As a result, due to different guidelines,
mutual refinement was carried out according to the guide-
lines to which each country belongs.

According to the travel and tourism competitiveness
index, according to the results of the countries, it can be
seen that Azerbaijan and the USA are in the first place in
terms of environmental opportunities. According to these
indicators, the lowest indicator belongs to Iran.

According to the results of the travel and tourism deve-
lopment index, the USA, Azerbaijan and Turkey are in the
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Figure 2 — Travel and tourism development index

first place. These countries are developed countries in terms
of infrastructure and natural resources, environment, socio-
economic and demand. Although Iran and Georgia are rich
countries in terms of infrastructure and natural resources, they
are lagging behind in terms of safety and health indicators.

According to the results, the United States, Iran and
Georgia are in the first place in terms of purchasing power.
According to the affordability of the fuel price, USA, Azer-
baijan, Iran and Turkey are rated as very good. Except for
the United States, every region selected for ticket prices is
affordable for tourists. The best indicators of hotel prices
were seen for Iran and Georgia.

According to The Global Peace Index, the United
States ranks first in terms of indicators. They are simply

lacking in terms of relations with neighbors and accepting
the rights of others. According to these indicators, Azerbai-
jan continues to improve. Iran has the lowest levels accord-
ing to these indicators.

Results. Comparative analysis of Azerbaijan, Turkey,
Iran and Georgia led us to the following conclusions.

Among the countries examined, Turkey generally ranks
high in tourism indices. Turkey stands out as an attractive
destination for tourists, especially with its rich cultural heri-
tage, beautiful beaches, historical regions and affordable
travel options. Countries such as Iran, Georgia and Azerbai-
jan seem to have taken steps to further develop their tourism
potential. These countries have the potential to grow in tour-
ism with their natural beauties, historical and cultural riches.
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Figure 4 — The Global Peace Index (GPI)
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AraeB AJirya
Azepbatiodcancbrull 0epicasull eKOHOMIYHUI YHIGEpCUmem

CBITOBI TYPUCTUYHI IHIEKCH TA TYPUCTUYHA KOHKYPEHIISA
MIK KPAITHAMHU

L cmamms mae Ha memi OYIHUMU MYPUCIMUYHY KOHKYPEHYII MINC KPATHAMU ULTSXOM OOCTIONCEHHSL CIMOBUX [HOCKCIE
mypusmy. [HOexcu mypusmy — ye uupoKo GUKOPUCOBYBAHT IHCMPYMEHMU 0151 BUMIPIOBAHHS MA NOPIGHAHHS NOKA3HUKIG IHOY-
cmpii mypusmy. ¥V ybomy 00cnioxcenHi 062080p08amuMymscs 2no0anbHull iHOeKC KOHKYDEHMOCHPOMOMCHOCIE MyPU3Mmy,
IHOEKC KOHKYPEHMOCHPOMONCHOCIE NOOOPONCE T MyPUMy ma [HULL ANCIUGI ITHOCKCU, NOSICHIOIOMbCS MeMOOU PO3PAXYHKY
iHOexcig ma ananizyromucs pesynomamu. Cmitikicms, eKOHOMIYHUL BHECOK MYPUIMY ma MAatuOymHi meHOeHYil MaKoic 3Ha-
xo0amucs 8 yenmpi ysazu yiei cmammi. L]e docnioscents 0onomodice Ham 3p03yMimu, K iHOeKCU Mypusmy enIUSAI0Mb HA
MYPUCMUYHY KOHKYPEHYII0 MidC KpaiHamu, i cnpocHozyeamu maubymui menoenyii. OCHOGHI mMypucmuyHi HanpsmKu, maki
sk Typewyuna ma CLLIA, 0oxknadarome pisHOMAHIMHUX 3)CUb 0151 RPOCYBANHS NPAKMUKYU CmMano2o mypusmy. Lle eadcnueutl
KPOK, CHPAMOBAHUL HA CMajle 3pOCMAHHI MYPUCTIUYHUX CeKmopia Y matdymuvomy. Taxi kpainu, ax I pysia, Azepbauidxcan
ma Ipan, maioms nomenyian, wood 3anpononysamu pPisHi 6padjiceHHst Ojisk MyPUCMIE 3a608KU IXHbOMY KVIbIMYPHOMY pO3-
maimmio ma yHikareHum mpaouyisim. Lli kpainu maroms moxcausocmi 0 3pOCMAaHH Y chepi KVIbmypHO2O MYPUSMY.
Tpakmuku cmano2o mypusmy 8axciui 01 MatiOymmub020 3p0OCMAHHA Ma YCNiX)y OCHOBHUX MYPUCMUYHUX HanpamKie. Take
senuxe mypucmuune micye, sax CLIIA, npazne 3pobumu c60io indycmpiio mypusmy Oibiud eKon02IUHOI0, NOCUTUBUUU 3YCULTA
wodo cmanoeo pozsumxy. Mooicnueo, Ipan He 3mie NOGHICMIO BUKOPUCTIAMU C8ILl MYPUCTIUYHUL NOMEHYIAL Yepe3 peci-
OHANLHT Ma MIdICHAPOOHT nonimuyni yunnuxu. Tlpobremu 6e3nexu ma novimudHa HecmabiIbHICIb MOACYINL 0OMeNCUMU
mypucmuynuil inmepec 0o Ipany. Y pesynomami yi n’amo Kpain Maiomo pizHuLl mypucmudHuil NOMeHYia, aie KOJICHA npo-
nouye yuikanoti nam smru. Typeuuuna, CLIIA ma inwi Kpainu npaziyme po3eusamu c8itl mypucmuyHuLl CeKmop y mauoym-
HbOMY, NPOCYBAIOYU NPAKMUKI cIaniozo mypusmy. Koukypenyia misxc 0ocaioxcysanumu Kpainamu 8i000paxicae po3eumox
NOKA3HUKIG MYPUIMY MA PI3HOMAHIMHICINb MYPUCIMUYHUX HANPAMKIG.

Knrwouosi cnosa: mypucmuuni nokazHuKu, mypucmuyia KOHKYPeHyis, Cmanuii nypusm.




